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America is making 

friends 

with 

the Rembrandts! 
•Multiformat smash single 
•BDS over 4200 
•#l Billboard Hot 100 Airplay 

•Video in MTV/VH-1 
Heavy rotation 

•Over 400.000 albums shipped 
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featuring 

“I’ll Be 
There For You” 

(Theme from the NBC TV Series 

“feiends”) 
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Faith Hill Wins Fans, 
Previews New Material 



At Warner Music, 
Doug Morris’ Firing 
Leaves Uncertainty 

■ BY DON JEFFREY 

NEW YORK — In an effort to end the 
turmoil that has 
rocked the world’s 
largest and most 
profitable record 
company, Warner 
Music Group's new 
chairman Michael 
Fuchs has created 
a new set of uncer- 
fuchs tainties. 

With the firing 
June 21 of Doug Morris as chair- 
man/CEO of Warner Music U.S., a 
harsh spotlight turns on the Warner 
(Continued <»t page 121) 



Paul Brady 
Brings 
His ‘Spirits’ 
To U.S. 





BLUES ROCK’S PASSIONATE REVIVAL 



Silvertone’s Big Sugar: 
500 Lbs. Of (Ahem) Blues 



Atlantic Aims To Bring 
Its Hoax To The U.S. 



Thunderbirds Roll Dice 
On Their Private Debut 



■ BY CHRIS MORRIS 



LOS ANGELES— If you want to talk 
about Silvertone act Big Sugar with 
the label’s director, Michael Tedesco. 



■ BY CARRIE BORZILLO 



LOS ANGELES — With summer 
tour dates supporting Buddy Guy and 
a new push at album rock radio. Code 



■ BY CHRIS MORRIS 



At the legendary An tone’s Records — 
the small Austin, Texas, record store 
across Guadalupe Street from the 





BIG SUGAR 



THE HOAX 



THE FABULOUS THUNDERBIRDS 



it’s suggested that you use the “b” 
word cautiously. Blues, that is. 

"When 1 heard Big Sugar," 
Tedesco says, “not for one second did 
1 think blues at all. To me it was much 
more of a raw, primitive rock band.” 
He adds. “For anyone who hears 
blues in this band, the only thing 
(Conti nurd on page 1 Li) 



■ BY CARLO WOLFF 



CLEVELAND— Hard Rock Cafe 
International, a chain of 33 restau- 
rants known for 
rock memorabilia, 
usually pays for the 
artifacts it displays 
on its well-known 
walls. But Steve 
Routhier, who 
heads the organiza- 
tion's curatorial ef- 
fort. occasionally — 
and happily — runs 
into a donation. 

"Ted Nugent came into our 
restaurant in New York in 1984 and, 
without any solicitation whatsoever, 



Blue/Atlantic is optimistic that 
British blues rockers the Hoax can 
transform critical acclaim into com- 
mercial success. 

The Hoax’s debut, “Sound Like 
This," was released on May 2 (“Music 
To My Ears," Billboard, April 1 ). 

The minitour, which starts .July 1 1 
(Continued on page lli) 



sent us his favorite guitar with a let- 
ter saying how much he enjoyed 
our cafe," says Routhier. “Ted is a 
collector of a specific type of guitar. 

a Gibson Byrd- 
land, developed 
by Charlie Byrd 
and Hank Gar- 
land. There was 
nothing from the 
Nuge on the 
walls.” 

Nugent played 
the hollow-body 
jazz guitar on all 
his albums through 1976 and during 
all his live performances through 
1980. That’s why the Michigan gui- 
( Continued on page 112) 



like-named club where the Fabulous 
Thunderbirds made their name— 
the early reading on the T-Birds' 
Aug. 1 Private Music release. 

(Continued on jmge lli) 

Dada Wa Getting 
Big Warner Push 

■ BY MIKE LEVIN 



HONG KONG— Warner Music In- 
ternational is attempting to reinvent 
Chinese reper- 
toire with Dada 
Wa, a Tibetan-in- 
fluenced singer 
from Guangzhou, 
whose new album 
is being marketed 
as an alternative 
to the ebbing main- 
dadawa stream of covered 
ballads. 

The decision by Warner's South- 

(Continucd on page 120) 
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Dry Rot To Mothballs: Rock 
Collecting A Dusty Challenge 
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IS MAKING MAJOR 



MAIL EVERYWHERE! 



NUGGET FROM THE 



VALLEJO GOLD MINES 



Management: Chaz Hayes 



Another gold nugget from Jive Records. 
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Performance-Right Bill Threatened 

RIAA, Publishers Try To Resolve Differences 



■ BY BILL HOLLAND 



WASHINGTON, D.C. — Disagreement 
over mechanical licensing in the digital de- 
livery era could kill the recording industry’s 
chances for passage of a performance right 
bill in this Congress. 

The Recording Industry Assn, of Ameri- 
ca and the National Music Publishers’ Assn, 
said June 22 that they are still negotiating a 
compromise solution to nagging mechanical 
licensing-related differences after three 
days of intense discussions here. 

Because of the differences, the song- 
writer/music publishing community now sup- 
ports only the House version of the industry’s 
performance right legislation pending in 
Congress. Unless they support the Senate 
version, the bill has little chance of passage. 

The extended discussions came a day af- 
ter Rep. Carlos Moorhead, R-Calif., Courts 
and Intellectual Property Subcommittee 
chairman and co-sponsor of the House bill, 
warned the groups that the legislation 
would be doomed in Congress if the differ- 
ences were not resolved. 

The groups estimate that a performance 
rights bill, which would protect labels and 
artists from unauthorized digital transmis- 
sions of sound recordings, could bring in mil- 
lions of dollars in additional revenue annually 
from domestic and foreign licensing. 

Athough the House bill has the support of 
the main music industry parties. Moorhead 
told Jay Berman, chairman/CEO of RIAA. 
and Ed Murphy, president of the NMPA, 
that unless they worked out the mechanical 
rights issue, the legislation would not “go 
anywhere.” He added, “I encourage you to do 
so. It’s very, very important.” 

The block involved the Issue of what type of 
transmission qualifies as a sale. A sale would 
require labels to pay mechanical license roy- 
alties. 

Although the House bill already incorpo- 
rates compromise language about mechanical 
royalties and leaves the definition of a sale 
open-ended, the Senate bill is more restrictive. 
If compromise language is added to the Senate 
bill, insiders say, the legislation stands a good 
chance of passage this session. 

In a related development, the Senate Ju- 
diciary Committee canceled without com- 
ment a June 22 markup of its version of the 
bill. S. 227. That vote has been rescheduled 
for June 29. 

The RIAA and the songwriter/music pub- 
lishing community have been wrestling over 
the performance-right bill's licensing provi- 
sions for nearly two years, despite the persis- 



tent pleas of lawmakers to negotiate a settle- 
ment 

In the latest dispute, the music groups’ po- 
sition is that every transmission “caught" or 
“held” by a consumer is a sale. In the RLAA’s 
view, that definition is too strict. 

Some licensing deals that labels make with 
digital providers may be judged to be “a per- 
formance, like on a jukebox” and not a sale, 
said Jay Berman, chairman/CEO of the 
RIAA, at the June 21 healing. 

However, NMPA’s Murphy testified that a 
sale has been effected if a satellite service 
subscriber’s computer "catches a [down- 
loaded] song or sound recording ... if it’s re- 
corded and caught or kept" 

The bill already reflects the compromises 
worked out by the tw f o groups in earlier dis- 
cussions; these pertain to areas such as limit- 
ing labels’ exclusive rights in deals with in- 
teractive services. 

One more House subcommittee healing on 
the bill is scheduled for June 28. At that heal- 
ing, witnesses will include involved unions 
that support the bill and a performer-orient- 



ed artist managers group, the New- York- 
based International Managers Forum, which 
is calling for a provision in the bills that would 
allow for direct payment to artists. 

In the current bill’s versions, record com- 
panies or their agents w r ould collect and dis- 
burse the royalties on a percentage basis. 

In both versions of the bill, labels would get 
50% of the new royalties; featured artists, 
45%; and the American Federation of Musi- 
cians and AFTRA, representing session 
players, w'ould each get 2.5%. 

The pending legislation amends the Copy- 
right Act to include a limited-scope perfor- 
mance right that will protect labels and 
artists from unauthorized digital transmis- 
sions of sound recordings. 

As a result of earlier compromises with the 
National Assn, of Broadcasters, the proposed 
bills do not apply to analog or digital broad- 
casts. 

The U.S. stands alone among developed 
countries in not providing a performance 
right in sound recordings in its copyright law. 



Ticketmaster, Other Services 
Open On Web, Eye Online Sales 



■ BY MARILYN A. GILLEN 



LOS ANGELES — Ticketmaster is ex- 
tending its considerable reach into the on- 
line realm with the official launch of a 
World Wide Web site on June 21. 

The site includes a nationwide events 
database updated every five minutes, daily 
entertainment news reports, artist-specific 
features, and a chat area — but no direct on- 
line-sales mechanism yet. 

The company is the largest player by far 
to wade into online-ticketing, but not the 
first. 

Among others who have been testing the 
waters: F.TM, which has been working 
with Pearl Jam on its tour, launched its 
own Web site in April (Billboard, April 15); 
music site SonieNet, which last month ex- 
panded onto the Web, has been selling tick- 
ets to shows at select New York clubs on- 
line since its launch last year as a 
members-based online service; Soundvvire 
is selling tickets to the forthcoming New 
York Macintosh Music Festival online 



through its virtual record store on the In- 
ternet; and Pittsburgh-based DiCcsare- 
Engler Productions became, it claims, the 
first full-service concert promoter to offer 
tickets to shows by a wide variety of major 
artists for direct sale online. 

“Tickets are one of the few products 
where there is real clear added value to 
selling online, and frankly there are very 
few products that you can say that about” 
says Nicholas Buttervvorth, creative direc- 
tor for New York-based SonieNet, which 
offers tickets to clubs such as Irving Plaza 
and Thread Waxing Space. “Is it better to 
order a T-shirt online rather than go to a 
store, where you can try it on? I don’t think 
so, and the same answer comes up for a lot 
of products people want to sell online. But 
with tickets, where you can see a seating 
chart, hear audioclips, find out about park- 
ing, make reservations at a nearby restau- 
rant, and have the ticket delivered right to 
you, there is a definite, compelling reason 
to w'ant to order them online.” 

(Continued on jxuje lid) 



THIS WEEK IN BILLBOARD 



CLASSIC ROCK FEELS THE HEAT 

Radio stations playing 70s oldies are battling it out with clas- 
sic rock outlets in a clash over nostalgia. Radio features editor 

Eric Boehlert reports. Page 108 

CMT COMING BACK TO CANADA 

The U.S.-owned Country Music Television network is returning 
to Canadian cable systems, thanks to successful negotiations 
between U.S. trade representative Mickey Kantor and the 
Canadian trade minister. Washington. D C., bureau chief Bill 
Holland has this late-breaking story. Page 117 
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Time Life Gets ‘Comfy’ With 
Longterm Plan On ‘Couch’ 



BY SETH GOLDSTEIN 



NEW YORK— Time Life Video & 
Television thinks its name and di- 
rect-marketing expertise are key to 
opening retail doors. 

The first test will come in the 
fourth quarter if the company goes 
ahead with the store launch of Cana- 
dian series “The Big Comfy Couch,” 
which is aimed at preschool viewers. 
It debuted on American public tele- 
vision in January, and PBS stations 
“already have gotten calls” asking 
about video availability, says Time 
Life Video president Betsy Bruce. 



A lot depends on the results of the 
“Big Comfy" direct-response cam- 
paign that gets under way later this 
summer with 10 episodes at $14.95 
each. “We’re managing this very 
carefully," says Bruce, who plans to 
have three different cassettes for 
the retail push. Consumer demand 
will reach critical mass, she believes, 
when at least 50% of the PBS sta- 
tions broadcasting “Big Comfy" 
once or twice a week start airing the 
show' daily. 

Bruce has good reason to move 
slowly with this and “The Beginner’s 
(Continued on page 117) 



Video At ‘Miracle 9 Price; 
Last Shot For ‘Star Wars’ 



Retailers Eye Jackson’s First Weeks 

Chains Turn Big Titles Into Loss Leaders 



■ BY EILEEN FITZPATRICK 
and SETH GOLDSTEIN 



LOS ANGELES— 20th Century Fox 
Home Entertainment will blast into 
the fourth quarter with a first-time 
pricing strategy and a last-chance op- 
portunity for consumers to buy the 
original “Star Wars.” 

Industry sources say Fox will re- 
lease its 1994 remake of “Miracle On 
34th Street" at $14.98, making it the 
first direct-to-sell-through movie 
from a studio to be priced at less than 
$19.98. Discount retailers are sure to 
push the price down another notch in 
their efforts to drive impulse pur- 
chases at the checkout counter. 

“The title is easily promoted under 
$10,” says Best Buy’s Joe Pagano. 

The year-old “Miracle" should be in 
stores on Oct 31 or Nov. 7, according 
to wholesalers, who anticipate heavy 
demand for a title that would other- 
wise suffer in comparison to more re- 
cent hits aimed at holiday shoppers. 
“They had to do something, because 
the movie has been out of consumers' 
minds for over a year," says a distrib- 
utor. “By dropping the price, they 
could sell 6 million to 7 million units, 
as opposed to 2 million to 3 million at 
a $19.98 price point." 

In fact, the movie may have already 
had an impact on the market. While 
Fox Home Entertainment president 
Bob DeLellis would not confirm the 
price point, several trade sources say 
it may have been a factor in Buena 
Vista Home Video's decision to lower 
"The Santa Clause" to $19.98 from 
the $22.98 suggested list. “It could 
be,” says Gary Ross, president of the 
Suncoast Motion Picture chain. 

Like many retailers, Ross wants 
the higher margins that come with 
higher prices. “On the other hand,” he 
says, “ 'Miracle' is going to sell a lot of 
units, and it will draw a lot of traffic 
into stores.” Fox should enjoy “quite 
a big increase" in volume, Ross pre- 
dicts. 

Mike Haney, purchasing director 
for Union. N.J.-based Palmer Video, 
expects to boost his order by 30%. 
Palmer, meanwhile, has done well 
with Fox’s line of $9.98 rereleases 
such as “Big,” and Haney says the 
studio’s sell-through marketing has 
set it “on the right road to create" 
brand awareness. It has led to talks 
with Fox about a permanent display 
of budget titles, he adds. 

Fox is seen to be making the best of 



a bad situation with “Miracle," which 
died at the box office last Christmas. 
The popularity of “The Santa Clause” 
w r as one reason for "Miracle’s” 
demise. “It’s a very smart move on 
their part,” says West Coast Enter- 
tainment video product management 
director Peter Sauer. “It’s their only 
way of getting noticed in what’s 
bound to be an extremely crowded 
Christmas." 

Competing against “Miracle” will 
be “Casper,” "Batman Forever,” 
“Cinderella," “Free Willy 2," and 
Fox’s own “Mighty Morphin Power 
Rangers.” And there are rumors that 
Buena Vista will have “While You 
Were Sleeping" for sell-through as 
well. Buena Vista executives weren’t 
available for comment, 

“It makes sense to put 'Miracle’ out 
(Continued on page 107) 



■ BY BRETT ATWOOD 



LOS ANGELES — VHl is aiming to 
suck in morning TV viewers with an 
unconventional block of program- 
ming known as “The Morning Music 
Wire,” which will debut on a yet-to- 
be-determined date in August. 

“The Morning Music Wire” will 
fragment the television screen into 
three parts to transmit a simultane- 
ous flow of music video programming 
and news information. 

“This marks the beginning of the 
second phase of the new VHl," says 
VHl president John Sykes, who hints 
that the fall will bring even more new 
programming for the music video 
channel. 

For the new morning show, Sykes 
says music video programming will 
take up three-fourths of the TV 
screen, skewed to the upper right- 
hand corner. The bottom of the 
screen will contain a scrolling new’s 
ticker, much like that found on CNN 
for stock information and on ESPN 
for sports scores. The left side of the 
screen will tentatively contain a 
graphic icon for the program, as well 
as time and weather information. 

“This format allows viewers to see 
the complete video in its original 
form, but it is framed with informa- 
tion our viewers want to know,” says 



This story was prepared by Craig 
Rosen in Los Angeles and Ed Christ- 
man and Don Jeffrey in Netv York. 

LOS ANGELES — Michael Jackson’s 
“HIStory” and Pink Floyd’s “Pulse” 
are a mixed blessing for traditional 
music retailers. 

While the two superstar double-disc 
sets are bringing some much-needed 
traffic into record stores, they are also 
making those same retailers painfully 
aw r are of the increasing competition 
from mass merchants and appliance 
store chains, which are using the high- 
profile titles as loss leaders to draw' 
consumers into their stores. 

For example, Target stores are sell- 



Sykes. "If a viewer sees a news head- 
line and decides he needs to switch to 
CNN for more information, then 
that’s just fine. We recognize that our 
viewers want to stay plugged into the 
outside world.” 

VHl hopes viewers in its 25-44 de- 
mographic will develop the habit of 
tuning in when they wake up. “People 
already turn to music to get them up 
and out of bed,” says Sykes. 



ing “HIStory” CDs as low as $19.99. 
Best Buy has the title priced at $20.99 
on CD. 

Meanwhile, the three-store Fry’s 
Electronics chain in Southern Califor- 
nia is sale-pricing “HIStory” at $19.88 
and “Pulse” at $21.88. (Boxlot cost on 
the “HIStory” CD is $21.22; cassette is 
$14.02. Minimum advertised price is 
22 . 88 .) 

Says Jim Baumann, music buyer at 
57-unit, Miami-based Spec’s Music, 
“Everybody is giving [“HIStory”] 
away at cost.” 

Spec’s priced the CD at $22.1)9 and 
the cassette at $15.99, a few dollars 
higher than Best Buy. 

Even with the low’-ball competition, 



The new program may find part of 
its audience in health clubs, according 
to Sykes, who says the video and new's 
combination is especially suited to the 
early morning environment. 

Many of the details of “The Morn- 
ing Music Wire" were still being final- 
ized at press time, including the pri- 
mary new's content provider and 
program length. 

(Continued on vaae 121) 



Baumann says “HIStory” is “definite- 
ly our strongest release. We pretty 
much expected it” 

Bob Say, VP of the seven-store. 
Reseda, Calif.-based Moby Disc, says 
the chain isn’t even attempting to be 
competitive with the mass merchants. 
“We were slow’ on Michael, and w r e 
didn’t buy it that heavy,” he says. “You 
can find the Jackson record in every 
outlet in America, from supermarkets 
and appliance stores to discount hous- 
es. It’s available in LA. almost every- 
where for under $25." Moby Disc has 
the set priced at $24.95. 

Jeff Abrams, VP at 213-store, Min- 
neapolis-based Best Buy, reports the 
chain sold 16,500 units of “HIStory” — 
a healthy showing, but it could not top 
the first-week sales of 19,000 on 
“Pulse.” 

Abrams, like other retailers inter- 
viewed, says the titles have given re- 
tail a much-needed shot in the arm. 
“Business certainly has picked up in 
June,” he says. “It started with the 
Pink Floyd release and then Soul Asy- 
lum.” 

Even before the release of “Histo- 
ry," sales were up last week with the 
release of such hot titles as “Pulse,” 
Soul Asylum’s “Let Your Dim Light 
Shine,” Primus’ “Tales From The 
Punch Bowl,” and the “Batman Forev- 
er" soundtrack. 

According to Billboard’s Market 
Watch, which is based on SoundScan 
data, total sales for the week ending 
June 18 w’ere 13.4 million, up 7.4% over 
the previous week and 4.1% over the 
same period last year. Album sales for 
the week ending June 18 were 11.3 
million units, up 8.2% over the previ- 
ous week and 3.8% over the same peri- 
od last year. 

Total year-to-date sales are up 0.9% 
over the same time frame last year, 
while album sales are up 2.9%. 

According to Jim Scully, senior VP 
of sales at Epic, "HIStory" is doing 
particularly well at urban accounts. 
“One-stops are coming back for re- 
orders already,” he says. "They say 
they are seeing very strong action at 
the urban accounts.” 

In addition, there are reports circu- 
lating that the Musicland Group has 
sold more than 11,000 units of the 
Jackson set. Says Marcia Appel, 
spokeswoman for 1,200-store Music- 
land, “Michael Jackson has been sell- 
ing very well, and we are very 
pleased." 

The controversy over alleged anti- 
Semitic lyrics on the track "They 

(Continued on page 117) 



New Chart: Country Singles Sales 



Billboard's package of charts has be- 
come even more informative, with the 
debut of a weekly Top Country Singles 
Sales chart and the addition of a “peak 
position” column on three of the maga- 
zine’s most-read singles charts. 

The Hot 100 Singles, Hot R&B Sin- 
gles, and Hot Country Singles & 
Tracks charts now’ give each title’s 
peak position in a column added to the 
right of each chart 

“Since May 1991. our readers have 
been able to see in one quick glance the 
highest ranks achieved by each title on 
The Billboard 200 and the Top R&B 
Albums and Top Country Albums 
charts," says Geoff Mayfield, Bill- 



board's director of charts. "Now, the 
singles charts that correspond with 
those album charts will also ofter that 
key detail." 

The new’ 25-position Top Country 
Singles Sales chart, which ruas under- 
neath the Hot Country Singles & 
Tracks chart, is based on jx>int-of-sale 
data from all SoundScan stores. 

Mayfield stresses that the 75-posi- 
tion Hot Country Singles & Tracks 
chart will continue to be based solely 
on Broadcast Data Systems airplay de- 
tections. Because so many country 
tracks worked at radio are not made 
available commercially, there will ire 
no attempt to combine the information 



in the two country singles charts. 

“With the introduction of Top Coun- 
try Singles Sales. Billboard fills the 
only remaining void to accurately 
gauge retail activity of country prod- 
uct." says country charts manager 
Wade Jessen. "Overwhelmingly posi- 
tive ami enthusiastic support from the 
record community made the decision 
to publish this chart an obvious one. 
Moreover, it’s a chance for the industry 
to become better acquainted with the 
country singles consumer.” 

The Hot Country Recurrents air- 
play chart, which formerly ran under 
the Singles & Tracks chart, has been 
moved to Country Airplay Monitor. 




Building On "Bridges." Actor/director/producer Clint Eastwood hosts a party at 
Georgia Restaurant in Hollywood, Calif., to celebrate the launch of his new jazz 
label. Malpaso Records, which is distributed by Warner Bros. The label's first 
release is "Music From The Motion Picture The Bridges Of Madison County," 
featuring Eastwood’s composition "Doe Eyes” along with vintage jazz and blues 
performances. Shown, from left, are Terry Semel, chairman/co-CEO, Warner 
Bros. Pictures; Eastwood; Danny Goldberg, chairman/CEO, Warner Bros. 
Records; and Bob Daly, chairman/co-CEO. Warner Bros. Pictures. 



VHl Plans Morning Video/News Show 

Split-Screen Format To Keep Music Fans Informed 



6 



BILLBOARD JULY 1,1995 





Diferenz 




instinct 



Bo88.fc‘Kk& 



COUNT BASIC 

(exjio) 

at nac radio for 
over 7 weeks 



NEW VOICES 



THE JAZZ Of BOOQIE 
BACK 
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Rhythm & Soul. Either you've got it or you don't . 




RHYTHM & SOUL 
AWARDS 

A Deeper Love 

David Cole 
Robert Clivilles 
Dance 

Any Time. Any Place 

James Harris III 
Terry Lewis 
Sylvester Stone 
Janet Jackson 
R&B 



Body And Soul 

Rick Nowels 
Ellen Shipley 
R&B 

Can U Get Wit It 

Donald Degrate 
R&B 

Cantaloop (Flip Fantasia) 

Mel Simpson 
Geoff Wilkinson 
Rahssan Kelly 
Herbie Hancock 
Rap 



At Your Best (You Are Love) 

Isley Brothers 
Chris Jasper 
R&B 

Because Of Love 

James Harris III 
Terry Lewis 
Janet Jackson 
R&B 



Do You Wanna Get Funky 

David Cole 
Robert Clivilles 
Duran Ramos 
Tony Romeo 
Greg Nice 
R&B + Dance 



Feenin' 

Donald Degrate 
Roger Troutman 
Zapp Troutman 
R&B 

Flava In Ya Ear 

Osten Harvey 
Craig Mack 
R&B + Rap 

Got Me Waiting 

Luther Vandross 
Dwight Myers 
Peter Phillips 
R&B + Rap 

Hit By Love 

Nikolas Sibley 
Brendan Sibley 
Carsten Shack 
Mich Hansen 
Kenneth Karlin 
Dance 




1 Believe 


} I'm In the Mood 


James Harris III 


V Nikolas Sibley 


Terry Lewis 


Brendan Sibley 


Gregory Webster 


Carsten Shack 


Andrew Noland 


Mich Hansen 


Walter Morrison 


Kenneth Karlin 


Marshal Jones 


R&B 


R&B + Dance 


Juicy/Unbelievable 


1 Wouldn’t Normally Do 


Sean Combs 


This Kind Of Thing 


Christopher Wallace 


Neil Tennant 


Jean Oliver 


Chris Lowe 


James Mtume 


Dance 


Rap 


I'll Wait 


Just Kickin' It 


Taylor Dane 


Jermaine Dupri 


Shep Pettibone 


Manuel Seal 


Dance 


R&B 

Love On My Mind 

Jermaine Dupri 
Manuel Seal 
R&B 
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Part Time Lover/ 

I'm Still In Love With You 

Donald Degrate 
Darryl Pearson 
R&B 

The Right Kinda Lover 

James Harris III 
Terry Lewis 
Bennett Ann Nesby 
Jimmy Wright 
R&B + Dance 
Time And Chance 
Marc Jordan 
Brian Abrams 
Kevin Thorton 
Mark Calderon 
Samuel Watters 
Mark Denard 
R&B 



Larry Waddell 
Jeffy Allen 
Ricky Kinchen 
Keri Lewis 
Horner O'Dell 
Stokley Williams 
R&B 



R&B SINGLE 
OF THE YEAR 

Cry For You 

Donald Degrate 
Robert Jones 
Raymond Jones 
R&B 



OF THE YEAR 

Funkdafied 

Jermaine Dupri 
Shawntae Harris 
Isley Brothers 
R&B + Rap 

RHYTHM & SOUL 
SONGWRITERS 
OF THE YEAR 

Jimmy Jam & Terry Lewis 
DeVante 



We've got it! 



EMI Music Publishing 
ASCAP's 1994 Rhythm & Soul 
Publisher of the Year 



Thl s One 




XEXL-LP8-P2G2 



EMI MUSIC PUBLISHING 

€ (HI M.... hlldllq. • TOOTH tail 

The World's Leading Music Publisher 
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Commentary 

Let’s Have Community Debates Over Rap 



■ BY MAXINE WATERS 



The recent controversy over rap music has 
created a debate that is not all new to me. As 
an elected official. I have long voiced support 
for freedom of speech and artistic creativity. 

As an African-American woman, I appreci- 
ate the civil-rights struggle and the struggle 
of my people, who were captives in a slave sys- 
tem that denied all freedoms. I cherish the 
ability our Constitution gives us to speak out. 
I would never support any public policy' that 
would deny the right even of my enemies to 
speak their minds. 

Having said that, I sometimes feel offended 
by things I hear and see. There are movies, 
songs, and visual arts that I don’t patronize. 
I exercise my right to make choices for myself 
and my family. 

Rap music is an interesting phenomenon. 
Rap music was created in garages, basements, 
and backyards. What emerged were a new 
beat, a new sound, and new lyrics that were 
not accepted by the music mainstream. Young 
black artists literally sold their product out of 
the backs of their cars and on street comers. 

This music from the underground became 
No. 1 on the record charts. Not No. 1 just in 
the African-American community — No. 1 in 
America. You can hear the rap beat echoing 
down the halls of dormitories in America’s 
most prestigious universities. Young lawyers 
and MBAs play it at their parties. 

Obviously, the raw energy, the outrageous- 
ness, and the confrontation in the music have 
somehow created a following that most people 
my age could never understand. 

Do I like all rap music? No, I don’t Do I 



like some of it? Yes, I do. I am moved by much 
of what I hear. I am moved by some young 
people who are obviously hostile and alienated 
and who communicate frankly about the harsh 
realities of their neighborhoods. I do believe 
that many of them hare come into this indus- 
try relying on the shock value and that they 
may yet end up as the greatest poets of our 
times. 

I have a profound respect for the venting 



'We should not 
fear freedom of 
expression’ 

Rep. Maxine Waters, D- 
Calif., is serving her 
third term in Congress. 



of emotions in acceptable ways. If these young 
people were all acting out some of these mes- 
sages, instead of just singing about them, of 
course, this would cause me concern. I don’t 
think they are. 

Of course, I do think there are rap singers 
who are violent. There are also politicians, 
ministers, and some heads of households who 
are violent I don’t believe anyone can con- 
clude that rappers are disproportionately 
more violent than the rest of society. 

Does rap music influence people to commit 
violence or promote sexist attitudes toward 
women? Does it undermine values? Every- 
thing we encounter in society has potential in- 
fluence on us — movies, music, television, gov- 
ernment, advertising, business, schools, our 



friends, neighbors, and co-workers. 

Some of those who are violent may have 
been influenced by music or movies. They may 
have been influenced by something that hap- 
pened in their family, such as child abuse, 
spousal abuse, or some other violence. 

I see no cause and effect that justifies cen- 
soring lyrics. I see no reason to intimidate rec- 
ord companies that would produce rap. 

We need a dialog between rap artists and 
mature adults that would help them under- 
stand each other. Elected officials who claim 
to be concerned should open up their offices 
to special-interest groups. Many of these in- 
terest groups may be as violent as they say 
rap artists are. We should take a look at the 
effect on violence of the tobacco industry, the 
liquor industry, and the National Rifle Assn. 

Any politician who talks about values and 
decries violence, but at the same time seeks 
to repeal the ban on assault weapons is noth- 
ing but a hypocrite. Are AK-47s and Uzis less 
dangerous than rap music? 

If there is one thing I think young people 
hate, it’s a person who talks out of both sides 
of his or her mouth. Elected officials who 
claim to be against rap music because it un- 
dermines family values still take money from 
the recording industry in large amounts. 

Rather than a legitimate concern about val- 
ues, what w'e have now is a political debate 
created in an attempt to polarize our society 
and win votes. 

We should not fear freedom of expression. 
We can speak out and say we don’t agree with 
this or that, butr— please— let’s not just do it 
at a time that’s opportune for us, particularly 
for politicians seeking higher office. 




LETTERS 



HISTORICAL PERSPECTIVES 

Perhaps, as your June 17 editorial states, 
C. De Lores Tucker and William Bennett bor- 
rowed “selective quotations” from Billboard’s 
1993 editorial "Culture, Violence, And The 
Cult Of The Unrepentant Rogue” for the sim- 
ple reason that they didn’t agree with every 
position taken in that editorial (Billboard, 
Dec. 25, 1993). 

For example, Billboard’s contention that 
“the cult of the unrepentant rogue . . . dates 
back as far as the unconditional pardon given 
Richard Nixon in 1974” smacks more of a de- 
sire to be politically correct than historically 
accurate. One could just as easily argue that 
“the cult of the unrepentant rogue” dates 
back to Harry Truman’s decision to drop the 
atomic bomb on innocent w’omen and children 
at the end of World War II. 

Likewise, according to the June editorial. 
Tucker and Bennett “did not excerpt for the 
Times that portion of [Billboard's] editorial 
that stated, ‘Our government has shown . . . 
a reluctance to spend money on the poor that 
verges on willful class subjugation.' " Our 
government has spent more than $3 trillion 
since the ’60s in an attempt to alleviate pov- 
erty in this country. The problem is not “a re- 
luctance to spend money,” but that despite 
the trillions of dollars spent we have been, to 
use Charles Murray's phrase, “losing ground" 
in the fight against poverty. 

Dick Eastman 
Songwriter 
Park Ridge, III. 

Billboard replies: Our 1993 editorial made 
both cultural and political points about hypoc- 



risy and the absence of personal accountabil- 
ity in our society. For political figures like 
Tucker and Bennett to ignore the utterly cen- 
tral political points of our position paper 
while recasting quotations about social ills so 
they seemed like mere musical, critiques was 
a specious exercise. 

Regarding your own assertions about Tru- 
man, as well as the effectiveness of money 
spent on poverty: 

1 . We feel that the difficult strategic decision 
of a duly empouered commander in chief fight- 
ing history's fiercest global war against totali- 
tarian rule is hardly analogous with the im- 
peachment-level malfeasance of a chief 
executive formally charged by the House Judici- 
ary Committee with obstruction of justice, fail- 
ure to uphold laws, and refusal to produce sub- 
poenaed public documents after he had taken an 
oath to protect and defend the Constitution. 

Truman 's move ivas within the rights and 
bounds of his office, and he took fill responsi- 
bility for directives prompted by U.S. and Ja- 
panese projections of ghastly land-invasion 
casualties. Nixon's stunt was an immoral, 
covert attempt to submit our Constitutional 
system— for which he escaped prosecution, 
thus denying America a necessary and cru- 
cial civics lesson . 

2. As for the historical worth/effectiveness 
of anti-poverty programs in th is country, as 
author Stephanie Coontz asserts in her ac- 
claimed book “The Way We Never Were, ” 
since the original 13 colonies, “Americans 
have been dependent on collective institu- 
tions beyond the family, including govern- 
ment, ” with settlers operating “within a tight 
tveb of obligat ion, debt, dependence. ” 



Homesteaders of the 1300s benefited from 
numerous special handouts, federal subsidy 
programs, federal land grants, and state- 
sponsored economic investments. Even in the 
supposedly prosperous '50s, suburban fami- 
lies were actually more dependent on federal 
programs like the GI Bill, the National De- 
fense Education Act, and lenient Federal 
Housing Authority policies than any so- 
called underclass in recent U.S. history. 
Charles Murray advocated the elimination of 
all social programs except unemployment in- 
surance for the poor in “Losing Ground: 
American Social Policy 1950-80 ” after buy- 
ing into centuries-old myths about national 
self-reliance and using them to condemn 
Lyndon Johnson ’s War on Poverty. 

And yet as Coontz details in her exhaus- 
tively researched study, “ total poverty re- 
mained much higher in the 1950s than in the 
Great Society period" of 1964-69 that John- 
son oversaw. Since social-welfare cutbacks 
began in the late 70s, federal assistance to 
the poor has steadily declined — and so have 
wages and job benefits. For instance, accord- 
ing to Coontz, “Half the new jobs created in 
the 1980s paid a wage lower than the poverty 
figure for a family of four. ” The number of 
involuntary part-time workers has grown by 
121 % between 1970 and 1990, according to the 
Bureau of Labor Statistics, xvith their hourly 
wages just 60% of those of full-time ivorkers, 
and with only 22% of part-timers getting em- 
ployer-sponsored health benefits. Studies 
cited by Coontz show Americans are seeing 
cuts in take-home pay, reductions in over- 
time, and rises in medical insurance costs — 
recipes for “losing ground” against poverty. 



Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata. Billboard, 1515 Broadway, New York, N.Y. 10036 
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Featuring the duet "Solitude" 
with Duke Ellington 



With guest appearances by 
Dave Koz and Al B. Sure! 
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Hear for yourself: 1 -800-989-MUSIC 
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Standards in Norway 
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